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tions in South Africa that offer advice to

existing businesspeople — and especially
newcomers to the business world — despite our
status as a “developing” country.

Admittedly, not all these advisers are
equally successful and it remains a challenge
to separate wheat from the chaff. But the inten-
tion is good: to establish new businesses that
create jobs, are financially rewarding and even
innovative enough to eventually compete inter-
nationally.

Government has committed itself to the
promotion of entrepreneurship and the devel-
opment of an environment in which, especial-
ly, small and medium enterprises (SMEs) can
become successful. Though it’s regularly criti-
cised because of the amount of red tape that
such businesses encounter, there have never-
theless been several worthy attempts to provide
advice and even financial assistance.

The Department of Trade & Industry
(DTI) has been instrumental in this by acting

THERE ARE NUMEROUS organisa-

| DTI |

Lots of advice to be had

No shortage of help provided to budding entrepreneurs

as the pivot for initiatives coming purely from
Government or partnerships with universities
and the private sector.

The DTI’s “Vision 2014” says its objec-
tives are to have by that date — on the basis of
the successful application of the microeco-
nomic reformation strategy and complemented
by ongoing macroeconomic stability and a
process of sustainable social development — a
reformed and adaptable economy charac-
terised by growth, security of employment and
equality. That must be built on the full poten-
tial of all people, communities and geographic
regions.

The DTI’s advice consists of hints on how
to find a practical business idea, starting a
company, entrepreneurship, how to conduct
appropriate research, developing a business
plan, registering a business, legal and insur-
ance aspects, tax and advice on intellectual
property.

Prospective entrepreneurs can obtain
excellent guidance regarding intellectual prop-

> UNIVERSITIES THE MAIN SOURCE

COMPANIES LIKE to approach univer-
sities for business advice. Because of
their mission as collectors and dis-
tributors of information, tertiary
institutions are obviously excellently
suited to providing valuable informa-
tion and advice, especially to new
businesses.

The advice can come from facul-
ties, from the universities’ business
schools or important bureaux or cen-
tres, which are often partially
financed by the university. To men-
tion just a few:

e The Small Business Advisory Bureau

(SBAB) at North-West University is prob-

ably one of the most well known and
popular sources of advice in SA. The
SBAB, which has existed for many
decades, gives advice about establishing
a business, management, marketing
and financing, trains entrepreneurs
through its 80 different courses, draws
up business plans and carries out

advanced research. The university's
PukTech does consultation and develop-
ment work for both public and private
sectors.

* The Institute for Technological Innova-
tion at the University of Pretoria’s Facul-
ty of Engineering conducts research
concerning technology and its manage-
ment, technology-related innovations,
technology policy and related issues.

* |nnovUS is a support unit at the Univer-
sity of Stellenbosch (US] that transforms
inventions by staff and students into
business opportunities in partnership
with entrepreneurs. The US's Faculty of
Engineering also has two centres: elec-
trical and electronic engineering and
central mechanical services, which sup-
port entrepreneurs with knowledge,
research, design and manufacturing.

Universities’ and technikons’ business
schools also play a valuable role in
transferring knowledge by presenting
suitable short course. &

erty (designs, patents, trademarks, copyright)
from the South African Bureau of Standards
(SABS) guide on intellectual property rights,
which was fully revised in December 2004. It
emphasises the importance of not underesti-
mating the value of these assets and conse-
quently have them protected by legislation.

In SA, the intellectual property (IP) divi-
sion of the Companies & Intellectual Proper-
ties Registration Office (Cipro) is responsible
for the registration of intellectual property,
such as patents and trademarks. Researchers
and inventors can also find out here whether
their business or other ideas are new and, hope-
fully, viable or whether there are already simi-
lar registrations.

The SABS guide gives useful advice on
the design of a new product that, though it may
be very excifing, could be fraught with obsta-
cles for the entrepreneur. It suggests processes,
describes rights and obligations in line with the
Berne Copyright Convention (of which SA 1s a
signatory) and provides useful addresses that

could help an inventor or designer to put his
product on the market with as few problems
as possible.

One important issue emphasised by the
guide 1s that it’s always better to protect your
intellectual properly by working with
experts who specialise in that field and who
can lead you through a legal minefield.

Various legal firms specialise in the pro-
tection of mnovators’ and entrepreneurs’ IP.
For example, SA’'s Adams & Adams, which
has strong international ties, has more than
100 partners and other qualified profession-
als to provide assistance concerning all
aspects of IP. That makes it SA’s biggest
legal firm specialising in IP.

Adams & Adams, one of the partners in
the Blue IQ project The Innovation Hub, in
Pretoria, also gives free advice on IP to the
Hub’s hi-tech tenants every Wednesday
between 08:00 and 12:00.

Another well-known legal firm that
gives invaluable advice to old and new busi-
nesses is Deneys Reitz, which, under the
guidance of tax expert Ernie Lai King, spe-
cialises 1n tax advice and planning. One of
its specialist fields is to assist new business-

es with tax structures. Lai King and his team »






